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UiaTSD  STATES  DEPARTlffiNT  OF  AGRICULTURE 
liTar  Food  Administiration 


Ivlarch  1,  1944 


"FOCD  FIGHTS  FOR  FREEDOM" 
Spring  Program  on  Unrationed  and 
Lo"i.T-Point  Foods  Vifill  Be  ICnovm  as 
"iTo-Point — -  Low-Point  Foods"  Promotion 


The  retail  and  T,7holesal6  food  distributing  trade  including  independent 
super-^narkots,  and  food  chains,  as  i/ell  as  the  restaurant  and  hotel  industry, 
v;ill  he  asked  to  support  a  natiorc;ide  drive  under  the  banner  of  "Wo-Point— • 
Lov;-Point  Foods,"  -.rhich  is  expected  to  (l)    create  larger  sales  of  unrationed 
and  lov-'-point  value  foods,  and  (2)    advise  the  public  that  the  most  practical 
mothod  of  sharing  our  precious  food  supply  is  to  give  emphasis  to  the  avail- 
able or  more  plentiful  foods,  during  the  Spring,  ivith  peak  activity  occurring 
in  Llarch  and  April,    This  is  a  part  of  the  first  quarter  Food  Fights  for 
Freedom  program,  "i/hich  emphasises  the  "share"  and  "play  square"  objectives 
of  the  program.    It  is  being  promoted  by  the  War  Food  Administration  and  the 
Office  of  Price  Administration  in  cooperation  •'//ith  the  Office  of  'i^''ar  In- 
formation and  the  w'ar  Advertising  Council, 

LIST  OF  FOODS  FOR  SPECIAL  ZIvIPIiASIS.    The  foods  listed  belo\T  have  been 
selected  for  special  emphasis  -.rith  the  approval  of  the  -t'^ood  Requirements 
Branch  of  the  Office  of  Distribution,  Y/FA: 

Oranges  ^  Flour,  enriched  or  -vYhole  -aheat 

Potatoes,  white  ^         Ivlacaroni,  spaghetti,  egg  nodlts 

^  »         4-  T.-,  Crackers 

Fresh  fruits  «  vegetables,  Orange-Grapefruit  Ikrmalade 

as  available  p^^^^J.  B^.^^^ 

Breakfas-G  cereals  Coffee 
Enriched  bread  Tea 

Soy  flour  and  grits  Frozen  vegetables  (except  corn,  peas 

Dried  soups  and  lima  beans) 

Canned  green  and  i/ax  beans,  carrots 
and  spinach 

lilDUSTRY  SUPPORT.    Trade  associations  including  Cereal  Institute, 
California  Fruit  Grov;ers  Exchange,  Soy  Flour  Association,  National  Ilacaroni 
LIfrs ,  -Association,  Joint  Coffee  Promotion' Committee,  Biscuit  and  Cracker  Hfrs 
Association,  iiincrican  Institute  of  Baking,  and' other  trade  associations 
representing  manufacturers  of  unrationed  foods,  arc  supporting  the  program 
and  have  contributed  financially  to  the  cost  of  preparing  advertising  featur- 
ing "No-Point—- LOi.'-Point  Foods," 


RETAIL  FOOD  DISTRIBUTORS  HEARTILY  APPROVE.  .  Prior  to  launching  the  pro 
gram  it  -.;as  presented  to  officials  of  Some  of  the  trade  associations  repre- 
senting retail  distributors  especially,  as  well  as  some  processors.  Those 
folks  have  unanimously  endorsed  not  only  the  objectives  of  the  Sales  Promo- 
tion Program  for  ITo-Point  Low-Point  Foods,  but  they  have  also  given  as- 
surance that  they  \rill  support  the  sale  and  use  of  those  unrationed  and  low- 
point  foods*    Theso  associations  represent  the  groat  majority  of  the  food 
stores  of  the  country.    Trade  leaders  '.rho  have  -v/ritten  endorsing  the  pro- 
gram and  given  us  such  assurance  of  support  include  the  follo^.ring: 


Mrs,  R,  M,  Kiefer,  Secrctary-LIanager,  National  Association 

of  Retail  Grocers,  Chicago,  Illinois 
John  A  JjOgan,  President,  National  Association  of  Food 

Chains,  Washington,  Di  C, 
W,  H,«  Alters,  President,  Super  Llarket  Institute,  Cincinnati, 

Ohio 

E.  Wayne  Clarke,  President,  National  Food  -Brolcers  Assn,, 

Yfashington,  D«  C, 
M,  L,  Toulme,  Executive  Vice  President,  National-American 

l^liolesale  G-rocers'  Assn.,  Nciv  York  City. 
Gordon  C,  Corbaley,  The  American  Institute  of  Food  Distri" 
..   ■  hution.  Inc.;  420.  Lexington  Avenue,  Nevf  York  City 

Gerard  !I,  Ungaro,  Secretary' &  Treasurer,  ^National  Voluntary 

Gro\ips  Institute,  Chicago,  Illinois 
Jerr^r  H.  Young,  National  Retailer-O^./ned  Grocers,  Inc., 

Chicago,  Illinois 
Herbert  T.  Webb^  Advertisin)^  Ilanager,  Modern  I-Iarketing  Service, 

Inc.,  Chicago,  Illinois  '  ' 

H.«  A.  Svreeney,  United  Buyers  Corporation,  Chicago,  Illinois 

E,  Yf,  Ilau,  Advertis ing-Herchandis ing  Director,  Natlofial 
Brands  Sales  Corporation,  Chicago,  Illinois  , 

J,  Frank  Grimes,  President, ■ Independent  Grocers'  Alliance  of 
America,  Chicago,  Illinois 

F,  V.  Filson,  Secretary,  Associated  Grocery  Manufacturers ' 
Representatives,  Cleveland,  Ohio 

.  L,  W,  Hitchcock,  Red      :/hite  Corporation,  Chicago,  Illinois 

LSETINGS  TflTH  TIE  FOOD  DISTRIBUTING  TRilDE  HAVE  BEEN  HELD  IN  VARIOUS 
CITIES,    The  program  xras  presented  at  the  annual  convention  of  the  National- 
American  Wholesale  Grocers*  Association  in  Chicago  on  January  24,  and  during 
that  'v7eek"also  at'moetinjrs  of  the  United  Buyers  Cornoration.  National  Brands 
Sales  Corporation,  and  the  Association  of  State  Secretaries  of  Rc-tail  Grocers 
Associations, 

HOW  TO  PROI.IOTE  SALES  OF  "NO-POINT— -LOW-POINT  FOODS"  IN  GROCERY  STORES. 

An  illustrated  article  sotting  forth  hovr  to  p\it  on  a  sale  of  "uo-Point  Lov/- 

Point  Foods"  has  been  provided  to  25  state  grocery  trade  papers  as  v/ell  as 
the  National  Retailers'  Bulletin,  Progressive  Grocer,  Independent  Grocergrara, 
Grocer's  Digest,  and  other  grocery  trade  papers  for  use  during  tho  month  of 
Iv'iarch,    This  article  illustrates  exactly  hov;  to  use  the  display  material 
and  make  displays  of  "No-Point— LoT/-Point  Foods," 

I-EETINGS  WITH  Tj'lE  FOOD  DISTRIBUTING  TR/\DS  have  been  held  in  "Los  Angeles 
San  Francisco,  Detroit,  Buffalo,    In  addition,  the  program  has  been  presented 
at  meetings 'in  Chicago  and  N-ei7  York'-./ith  the  National  Fiacaroni  Li-.nufacturcrs 
Association,  to  the  I'ortheastorn  Vegetable  and  Potato  Council,  in  Nor;  York, 
as  ^J"oll  as  meetings  in  Chicago  and  Nev/  York  -.7ith  representatives  of  trado 
associations  of  manufacturers  of  unrationed  and  lo"i7-point  foods,  Russell 
Varney  presented  the  program  at  a  large  meeting  of  the  Syracuse  Advertising 
Club  and  food  distributing'-tradp  leaders.    Mention  of  the  program  vjns  made 
at  recent  annual  meetings  of  voluntary  and  cooperative  groups, 

..    60,000  COPIES  OF  TR/lDE  BOOK,    This  book,  entitled  "Sales  Promotion 

Program  for  No-Point  Lo-./-Point  Foods,"  has  been  mailed  -aith  a  letter  to 

headquarters  oi?  irholesale  grocers,  chain  food  stores,  super  markets,  and  the 
officials  of  i'etail  grocers'  associations  all  over  the  country,'        ,  .  , 
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The  cost  of  this  book  vras    onerously  contributed  by  the  Kollogi^  Co«  of  Battle 
Creek,  I  .ichiji^c.n.    The  book  fully  outlines  the  j^ro^rcim,  illustrates  the 
advertising  support  and  is  a  complete  sales  manual  for  the  retail  distributing 

trade  to  follov/  in  promotin':^  the  use  and  sale  of  "TTo-Point— Lo-a-Point 
Foods,"    Enclosed  in  each  book  "vvas  an  order  blank  for  trade  use  in  roquest- 
1       in^  kits  of  store  display  material  and  drop-in  mats  for 'use  in  their  local 
nev/spapcr  or  handbill  advortisi?a-:  tyin'^  in  irith  the  program, 

100,000  SPECIALLY  PRINTED  BOOKS  BEING  I.I/iILED  BY  OUTDOOR  /.DVERTISIIIG 
ASSOCLVTICl'I  TO  FOOD  DISTRIBUTING  TR/'JDB,    A  IG-page  illustrated  book  has  been 
prepared  by  the  Outdoor  Advertising  Association  in  cooperation  idth  the 'War 
Advertising  Council  v/ith  the  approvr.l  of  the  WFA,  OPA,  and  the  OWI  and  mailed 
to  100,000  loaders  in  the  food  distributing  trade  urging  their  sponsorship  of 
24-sheot  posters,  tying  in  mth  the  sale  and  use  of  "No-Point- — Lo-a-Point 
Foods," 

250,000  RETAIL  STORES  SUPPLIED  lYITIi  FJTS  OF  STORE  DISPLAY  liIATERIAL. 

Included  in  eacli  kit  Y/ere  oO  pieces  of  colorful  display  material  including: 

One  v/indcw  poster 

One  ovcr-.;'ire,  double-face  banner 

Fourteen  double-face  pennants;    ten  to  be  imprinted 
■/■ith  specific  foods  such  as  macaroni,  spaghetti, ' and 
noodles,  cereal  breakfast  foods,  coffee,  organes,  bread, 
etc,;     others  are  blank  for  the  retailer's  use  for  foods 
of  his  ovm  selection  (probably  fresh  fruits  or  vegetables 
as  available  locally);    and  the  remaining  tiYO  pennants  to 
feature  the  Home  Front  Pledge  and  that  ration  points  are 
reC'Uired  with  the  purchase  of  rationed  foods. 

Six  sm.all  display  cards  in  clank  for  the  retailer* s  use  in  quoting 
products  and  prices  on  No-Point — -Lovr-Point  Foods, 

Three  larger  price  cards  T.ath  space  available  for  product  and  price 
ii.iprint  by  the  grocer. 

Four  lapel  badges  featuring  on  one  side  "Share  and  Play  Square  vrith 

Food''  and  on  the  other  side  "Food  is  a  Weapon  of  V.'ar,  Don't  Waste  it," 

All  of  t'ds  display  material  is  supplied  \;ithout  cost  and  is  being  mailed  only 
in  response  to  orders  indicating  interest  in  using  the  material  at  the  point- 
of-sale, 

:SRCrAl\IDISING  A'TARD  OF  ISRIT  FOR  GROCERS.     Enclosed  in  each  kit  of  dis- 
play material  is  a  letter  offering  Merchandising  AiTard  of  Merit  to  the 
grocer  or  food  store  m.anager  on  his.  certification  that  he  has  used  the  dis- 

Splay  material  and  Ix\s  made  actual  displays  of  "No-Point- — LoTT-Point  Foods"  in 
his  store, 

lii'.GAZIIE  ISPRESENTATI^TES  SERVE  AS  VOLUNTARY  COLL/iBOPATORS ,    Under  the 
3c      chairmanship  oj"?  Fred  N,  Dodge  of  the  A-nerican  Weekly  for  the  eastern' area,  and 
£      Frank  ?<•  ib.ho.n  of  Tjiis  Week  liagazine  in  Chicago  for  the  I'restern  area,  thirty- 
three  m.agazine  representatives  from  the  Ifflar  Advertising  Council  are  serving 
as  voluntary''  collaborators  in  contacting  \7holesale  grocers,  food  chains, 
super  markets,  and  voluntary  and  cooperative  groups,  as  vrell  as  retail  gro- 
cers* associ:.tions  in  the  principal  markets  all  over  the  country.    They  are 
not  only  securing  ord.ers  for  the  kits  of  display  material,  but  they  are  in- 
forming ne^rspaper  representatives  and  grocery  trade  associations  hov;  they 


can  Ijcst  cooporate  vdth  the  pro^^rcra, 

EOIB  ZCONOLIICS  Y/Ol'Eir  IN  .  BUSIIIESG  BACK  PROC-I^'.K,    Under  the  leadership 
of  Miss  iiarie  Sellers'  of  the'  Horac  Service  Departincnt  of  General  Foods  and 
President  of  the  liSl^IBs,  several  hundred  ho:ne  econoinists  are  cooperating 
ivith  the  program  by  distributing  recipes  and  menus  incorporating  t".e  use  of 

the  "iJo-Poiht  Lov/'-Pdirit  Foods"  o    Meetings  ho.ve'been  held  uith  these  II3iYI3s 

in  Hc-v.'  York,  Chicago,  San  Francisco,  Los  Angeles,  and  Boston  and  their 
coopGratitaiT.  lYill  be  greatly  beneficial  to  the  successful  promotion  of  this 
programs  '  ' 

PLENTY  OF  COHSUIIER  iiDVERTISIHG  v^ill  promote  sales  of  "iTo-Point  Low- 
Point  Foods  a" 

First,  newspaper  advertising — one  full-page  advcrti-semcnt  -.Ith  1000-' 
lines  adaptation  i/i  11  feature  "llo-Point — -Lo;';-Point  Foods,"  mats  being  made 
available'  through  noT;spaper  publishers  for  local 'trade  sponsorship.    This  is 
one  of  tho  series  of  advertisem.cnts  placing  emphr.sis  up.on  Share  and  Play  Square 
features 'of  Food  Fights  for  Freedom  during  the  first  quarter  of  1944,  In 
addition,  6  drop-in  mats  are  made  aira.ilable  either  to  advertisers  direct  or 
through  local  no'.rspaper  publishers  for  use  as  drop-ins  for  local^'retail  gro- 
cery retail  advertising,  '  .  " 

Second,  the  Outdoor  Advertising  Association,  in  cooperation  i:ith  the 
Vfar  Advertising  Council,  has  made  available  tyro  24-sheet  posters 'for  local 
sponsorship*     One  f eaturcs  '  "flelp  ilim '^.'/hen  Yoir~Sliop— Have  Ration  Points 
Ready,  Know  Ceiling  Prices,-  Buy  ilo -Point — -Lo\:-Point  Foods,"  illustrating 
a  retail  grocer.    The  second  poster  carries  a  headline  ''S-T-R-S-T-C-H  Your 
Ration  Points"  and  illustrates  a  boy  and  little  girl  "playing  store"  offer- 
ing "ilo-Point  and  Lc-r-Point  Specials,"     Both  of  these  posters- carry  powerful 

consumer  appeal  and  iriil  help  immeasurably  in  furthering  the  objectives  of 
the  program  to  encourage  the  purchase  and  use  of  "llo-Point- — Lc^z-Pdint  Foods," 

Third,  50  millio]i' listeners  will  be  told,  about  "No-Point  Lov/-Point 

Foo'5.s  ,"    Through  the  CiU,  starting  tho  \feck  of  March  13,  900  radio  stations 
from  coast-to-coast  -rill  carry  spot  announcements  ui-ging  the  use  of  the  more 
plentiful  foods.     In  addition,  the  Office  of  Distribution  of  V'iFA  are  supply- 
ing information  on  locally  abundant  foods  to  press  and  radio  'outlets  at  20  . 
points  over  tho  country  as  \:oll  as  through  state  and  municipal  marketing 
agencies.     Local  advertisers,  are  being  supplied  with  announcements  v/hich  they 
can  use  as  "spots"  on  their  o";m  programs, 

"  6,000  HOTELS  AND  13.000  ll-^STAURA.NTS  FEATURE  12  PRIZE^'nmriNG  RECIPES' 

CALLING  FOR  NO-POINT  LCY^-POINT  FOODS,    Hundreds  of  the  leading  chefs  of '  the 

Nation  from  both  the  hotel  and  restaurant  field  have  submitted  their  finest 
and  most  appetizing  recipes  calling,  mostly  for  unrationed  or  foods  low  in 
point  value  from'^-zhich  the  12  best  have  been  selected.    These  12  prize-v.dnning 
recipes  are  being  reproduced  , in  an  attractive  circular  i/hich  is  being  mailed" 
to  all  of  the  hotels  and  restaurants  all  over  the  country*    jDach  onS  of  t"hem 

features  "No-Point  Lov/-Point  Foods"  each  one  '  not  only  tastes  good,  but 

reads  good  on  the  menu'  card,'   In  other  ^rords,  -./hile  these  are  vrc-rtime  recipes, 
they  are  actually  nut ritious /  tastj-';,  appetizing  and  should  have  a  p'opular 
following  among  'hotel  and  restaurant  patrons.  .  The  illustrated  circular  or 
brochure,  featuring  these  recipes  is  being  mailed  by  the  American  Hotel 
Association  and  the  National  Restaurant  Association  to  21,CC0  'hotels  and 
restaurants  all  over  the  country  in  cooperation  -»n.tii  the  WA,  OPA,  Ol"/!,  and 


tho  I'h.r  Advertising^  Council, 


TJl:  OFFICI;  of  CIVILIAII  DEFEIISE  and  state  Dcfonsc  Councils  have  been 
infoimcd  about  the  program  and  are  giving  thoir  cooperation  in  furthering  its 
success.    IISKRY  HICIERT  OF  TIE  OFFICE  OF  EDUCATION  has  supplied  an  outline 
of  the  progran,  the  trade  boolcs  and  other  information  to  state  committees 
for  thoir  use  at  sales  clinics  of  retail  clerks  and  salespeople. 

depart:i:-iit  of  agriculturs  aiid  viar  food  adihuistr/'.tion  aid  office  of 

PRICE  /J)I.IIi:iSTIi/-.TIOii  FIEID  STiiFF  COOPER/iTIOlI,    Horse  Salisbury,  Director  of 

the  Office  of  Information  sent  a  Idt  of  materials  on  "Ko-Point  LoTf-Point 

Poods"  to  .i'r.sliin-jton,  regional  and  State  offices  of  ^iTar  Food  Agencies  with 
a  covering  letter  sur.u.iarising  program  and  suggesting  hoxr  they  might  best 
cooperate.    The  Office  of  Price  Administration's  Office  of  Information  sent 
the  same  infoiv.ction  to  its  regional  and  district  offices,    Marvin  M, 
Sandstrom,  Chief,  Liarketing  Reports  Division,  has  posted  all  of  his  regional. 
I.Iarkcting  Reports  offices  in  a  special  bulletin  ho'7  they  can  assist  in 
furthering  the  "i-o-?oint— Lo^^-Point  Foods"  Program,    II.  L,  '.Tils on.  Chief 
of  thp  nutrition  Programs  Branch,  Idss' Jessie  Harris  of 'the  Imtrition  Pro- 
grams loranch,  and  "liss  Louise  Griffith,  Liaison  Officer,  are  cooperating  ",7ith 
the  program  through  the  Nutrition  Committeqa,    Tho  field  staff  of  these 
agencies  and  committees  interested  in  food  are  being  mobilized  to  assist  in 
socuri.ng  sponsorship  of  advertising,  persuading  retail  grocers 'to  use  the 
display  material  and.  to  feature  the' foods  on  the  approved' list,  and  to  secure 
cooperation  of  -.mmon's  clubs,  PTA's,  school  nutritionists,  and  other  civic 
groups , 


